
Social Media
The good, the bad and the ugly

Facebook

Twitter

Instagram

-Wide Reach
-Involve (tag) other agencies/groups/people
-Immediate
-Share multiple times



As a method of informing:

Direct, factual information

Cute doesn’t work

Impact, impact, impact

Most people get 
news/information 
online



Department Driven:

Work with dept heads on public 
messaging: events, alerts, 
warnings, meetings, etc.

Auditor-swamped with calls

Public Works Director-recycling center issues



Fort Mill Sewer Line Project
Dept: York County Engineering

Pictures of construction
Map of area
Picture of engineer



Lake Wylie Buffer Concerns
Dept: York County Planning & Development

Pictures of missing trees
Lakefront image
Picture of planner



-Successful single image posts









Council Driven:
-Achievements/initiatives

-New Ordinances

-Raising Awareness



Staff & Social Media

Does your county have a PIO?



As a method of conversation:
(the ugly part…sometimes)

-Answer legit questions in a timely manner

-Correct ignorance with facts/avoid argument

-Ignore insults and negativity

-Enforce a social media policy on all platforms



Stepping out on your own…

Elected officials and Social Media

Pros:
-No cost
-Immediate
-Large and diverse reach
-Allows feedback

Cons:
-Misses some audiences
-Can be a time stealer
-Negativity
-Legal issues





Website Traffic
Our most popular pages- January 2023 page views

Is it still worth your time?

YES!



What about traditional media?

Pros:
-Unique audience
-Expanded social media reach
-Multiple spots/airings   
-Builds relationships

Cons:
-Lose control of message
-Can’t easily make corrections
-Spin/angle
-Still misses some audiences 
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